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11.市场营销策略中的4P理论、11P理论、4C理论、4R理论,均强调市场营销的真正动机是( )
A.增加产品的销售网点
B.选择适当的销售渠道
C.直接收集顾客的反馈信息
D.为企业获得短期和长期的价值回报
【答案】D
【解析】它们均强调市场营销的真正动机在于为企业带来短期的利润回报和长期的价值回报,这是营销的根本出发点和目标.参见教材P72.
[image: IMG_256]
[bookmark: _GoBack]
image2.jpeg
= BEFE (o0 F, BHW 4. SENEEAT, AF L EFEER)

L HAB=RELEIT (PRPRET2EANREE TEAVENRED, TIHE,
FRAARRAHR AR ()

A BUHERIER SR EEE

. RTH—THHEABE

BRI FHCRAL S

s,
¢
0. BREAERESES

(€29 )

(G2 ]
. RTATHERMRE, EROE ( )

A AAREEE AR R NS SRE EERFE
. FTHRGR R B IR R B M EERE
. AT ARELAR B SR AT BREHT
0. BRI TR S R A A b SRR BB IR
%] 0
[l BRFRRNTE, AR REUGRE £S5 RSN
1. WITHHTIRE 0P R RRHR R RS, SNEH p1e

& ETHBMSEFENRE EROR ()

A JNE EiER S EEREEA RO TREHS0TE

. BUFHREIE M AT IR S iR pIB e BRI EMEAATFE

. IER TSRS MR E TR TR E AT HIRS R IR F RN KiEZ
D. SRUHAIE ERERTEASEEEV R E TR AR SRS AR
RRIIRIE

5%
[gir] EARRRIME, RUAR B TR b lPORbi ek
. SNt





image3.jpeg
8. EMEREAOE, 2012 FA39 op ARl ¢ BT, SFEBIHEEN 70 CFHES.
Ttk A, XL GOPIGLATE s MRS, B Rs DEREBER SRS 0. 7.
MBRAERFEER SR, Wt 2017 FERHHNBERRE () CTRA.

A 7352

8176

5192

powm

[5%] ©
[tR] tREL
2017 FiETHHEBEBRER=70X (1456

2012-2017 MR IITNIHIRE . 0.7X 8%=5. 6%,
52 AZFFURT. I pes.

5. FUREIARREM AR REMARRG, Biat R,
TE () BS.
A Ghm—pRiLAaEE
W — R8BS
AR
ST

[E%] A

[ Gl Wl sva
KBS, BIBA pss.

M, AT

powm

T BT A EHERE PSR T — L

E— e R AR, ST HENR TR ERT N R R
EERNTASEE ().

[5%] &
CRIA] lHRRER ARIB RSB TV R, ST
ERBRES. B0 o1,




image4.jpeg
ETmERGEARMGRE, ERIOE ()
BTN M T MEAEATEE
AREFEARR MR ER
AREFRARRANEIMA
EFERAE R SRIRARRR A A
[5%] ~
[l AREFTHRTRES EETRENME. S8 pes.

ES
'3
D.

13. RTEFTZHEAARHTH HIZEE ()
EFEE TERAMEERAE A RDE
REML TR BE RS
SRR AR EE R A R R 2
HEAUEN BB S MR EAETE
[5%]
[if] RS, BETRENITMETEN T RRAT S
R, BIMEESWTAMEAF. S0 a7

oomp




image1.png
- AT

@f www.wangxiao.cn

- AT

@f www.wangxiao.cn

- AT

@f www.wangxiao.cn




